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Established in 1965, St David’s College is an independent co-educational day and boarding school 
for children aged 9 to 19. Our beautiful location in North Wales, with the Irish Sea and mountains 
of Snowdonia on our doorstep, plays a vital role in our history, our future and what makes St David’s 
College unique. 
 
The vision of its founder, John Mayor, was to create an holistic education in an inclusive environment
which would genuinely recognise and nurture the strengths in every child – from the most able academics
to those with complex barriers to learning.  

To this day St David’s College is recognised for its inspiring, fresh approach to education that
supports pupils of all ability levels to reach their full academic potential.  Our uniquely wide curriculum 
includes a strategic interweaving of multi-sensory classroom-based learning with unrivalled outdoor
and co-curricular experiences - the hallmark of a St David’s College education.

The school’s community includes 250 boarders and day pupils. Seventy percent of our pupils are
from Wales, twenty percent from the rest of the UK and approximately ten percent from overseas.
Despite being non-academically selective on entry, the school’s GCSE, A Level, BTEC and Value 
Added results are consistently above Welsh and UK averages, with the majority of pupils going on to 
top level degrees at many of the UK’s leading institutions; testament to the commitment of the staff, the 
pupils and the dynamic model of learning. 

Alongside mainstream classroom teaching, St David’s College has a highly regarded learning support 
centre specialising equally in supporting pupils’ additional learning barriers (such as dyslexia) to 
advanced study skills for the most able and EAL for our international pupils.  

ST DAVID’S COLLEGE

“Education at its best is very much alive
  and shining here” – Good Schools Guide

“an inclusive, nurturing family community where staff promote
  a culture of trust and respect in which pupils thrive” – Estyn



The school combines the best of modern teaching techniques and facilities with 
the heritage and values of a traditional boarding school.  

Set in 30 acres of beautiful, safe grounds, with views to the coast and
Snowdonia National Park and within easy reach of Manchester, Liverpool,
and even London (just three hours by direct, staff-escorted train), St David’s 
College is an idyllic location for pupils and staff alike. 

The heart of the school campus is Gloddaeth Hall, built in the 16th Century, 
surrounded by a charming mix of old and new buildings including the Minstrel 
Hall and Gallery, the dovecote, the battlements and a state-of-the-art Design 
Centre. Established features of the school include our award-winning Outdoor 
Education facility, based in a log cabin in the woods on the school grounds, 
the Cadogan Centre for learning support, as well as a well-appointed
art department that has inspired many budding artists.

As part of a substantial development programme, significant recent investment 
in the school has included newly refurbished boarding houses, doubling the 
capacity of girls’ boarding and an impressive new Sixth Form Study Centre.  
The ongoing plan includes a new sports centre, library and extended 
Performing Arts facilities.  

Investment in the facilities is matched by the commitment of our inspiring
staff, who work with passion and dedication to create the genuine feeling of 
community, support, ambition and success which pervades academic, wider 
curricular and pastoral areas of the school.

Small class sizes and teachers who are all post-graduate qualified in
multi-sensory teaching techniques, enable St David’s College to be known
for an education which can be sensitively tailored to the learning style of each 
individual.  The pastoral care, rated ‘excellent’ by Estyn, also adds to the 
unique and inspiring atmosphere that nurtures every aspect of a pupil’s
academic, physical and social/emotional/spiritual wellbeing.  

WORKING AT ST DAVID’S COLLEGE

This is a place where we are able to discover the gifts in every child and 
allow them the educational freedom to flourish.

The low turnover of staff, unrivalled in many schools, is testament to our
commitment to staff well-being.  Staff are continuously supported with
state-of-the-art teaching facilities and ongoing CPD and have access to
fee remission for their own children.

This is an exciting time to be joining the St David’s College community as we 
expand our reach geographically across the UK and internationally; continue 
to develop our standing as a leader in modern teaching techniques; develop 
our facilities and increasingly utilise the benefits of our unique location.

“Teaching at St David’s is characterised by the
  supportive and nurturing working relationships
  between staff and pupils” – Estyn



MARKETING MANAGER
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An exciting opportunity now exists for a marketing professional to be part of the next step in the 
school’s journey to raise its profi le as one of the UK’s leading lights in providing a modern, holistic 
approach to education.  

Working closely with the Headmaster, Bursar and Registrar, all school staff and the Board of
Governors, the Marketing Manager will progress and implement plans across all communication 
channels to strengthen its position locally, nationally and internationally.  You will lead on all areas of 
marketing including brand management, the development of a new website, advertising, PR, social 
media, internal and external communications, print and digital communications.  

To be successful, you will preferably be experienced in schools’ marketing and have a strong 
understanding of the competitive independent school market. You will have a proven track record of 
achievement in a marketing environment, with experience of strategy development and delivering on 
plans. As the role is responsible for a small team (Marketing Assistant and Digital Communications 
Offi cer – both currently part time) you will require line management experience and be equally 
comfortable advising senior management.  Excellent verbal and written communications skills are 
critical. You will be sympathetic to the Christian values of the school.

 The role is full-time all year round and will require fl exibility to work
 some evenings and weekends.
 The position reports to the Bursar.  
 Two roles will report to the Marketing Manager: 
 Digital Communications Offi cer (part time); Marketing Assistant (part time)



• Degree in marketing/business related subject or recognised
 marketing qualification 

• Strategic marketer with track record of success

• An experienced self-starter – schools/education marketing of value
 but not critical 

• Recent hands-on experience of working in or leading a successful
 marketing department 

• Flair for creative thinking and the ability and initiative to translate
 ideas into reality

• Excellent face to face, written and verbal communication skills

• Copywriting for publications, media, website and PR 

• Managing websites and social media and their effective application
 in marketing 

• Events management

• Ability to work on PC-based software applications 

• Well organised/high levels of efficiency; meticulous attention to
 detail and accuracy

• Flexible approach to duties undertaken and working hours 

• The ability to work as part of a team as well as independently

• The ability to work under pressure and prioritise effectively

PERSON SPECIFICATION
AND EXPERIENCE 

“There is an activity, an expedition, a challenging
  outing once a week, but lest anyone think this is an
  attractive offer replacing academic pursuits, think
  again.”  – Estyn



• Working with the Headmaster, responsibility for the annual development
 and implementation of communication and PR strategy to support recruitment
 and retention 

• Manage the Marketing Budget and report monthly to Bursar on expenditure

• Keep abreast of the main issues driving recruitment and retention via regular
 communication with staff, pupils, parents and through competitor analysis

• The creation, communication and consistent implementation of the school’s
 brand guidelines (working closely with the Digital Communications Offi cer)

• Editorial and design control over all marketing communications, literature,
 advertising (including in relation to social media and website) – working
 closely with Headmaster and Digital Communications Offi cer

• Review, manage and distribute all communications and marketing
 literature – printed and digital 

• Liaising with printers and external suppliers as required

• Driving website development

• Direct the Digital Communications Offi cer to ensure inputting of website
 information and social media activity is strategically relevant, planned
 and timely

• Create strategically relevant advertising plan; booking and managing
 advertising (working with Digital Communications Offi cer on digital
 advertising)

• Create relevant adverts with a suitable agency – supplying copy,
 photography and direction

• Timely supply of approved adverts to publications (with support
 of Marketing Assistant)
• Working closely with Digital Communications Offi cer and relevant staff,
 to ensure we have high quality photographs and videos. 

JOB DESCRIPTION

• Develop the internal marketing and displays around the school, helping
 teachers to produce professional and creative displays to promote the
 work of the school

• Working with the Head’s PA to develop and maintain the weekly
 newsletter and to develop sound communication channels with each
 stakeholder group (Boarding/day parents)

• Create half-termly e-newsletter plan

• Working with the Alumni Association secretary to develop and maintain a
 bi-termly newsletter to the ODA community

• Create a PR plan to target relevant publications and create appropriate
 news stories

• Develop links with the media, writing media releases with the Press Offi cer,
 copy for all publications (including Lion Magazine, e-news, website news,
 social media news) and website content – all in line with strategic
 positioning of the school

• Act as the fi rst point of contact for news worthy stories within the School,
 actively seeking these from members of staff and assisting them where
 necessary with photography and text

• Review all current and possible school events (e.g. open days, focussed
 events for Year 7 entry; for Year 10 entry; for Year 12 entry; feeder school
 events etc)

• Promotion of events; where appropriate also the planning and execution
 of certain events. 
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HOW TO APPLY

 Salary: In the region of £35,000 negotiable, depending on experience.

 Start date: ASAP. Ideally by September 1st.

 Further information:   For an informal discussion about the role please contact
  the Headmaster’s Secretary on 01492 875974

 Application: To apply please complete the application form on the website
  www.stdavidscollege.co.uk/welcome/vacancies 

 Closing date: 5pm, 2nd August, 2020

The School is committed to safeguarding and promoting the
welfare of children and young people and expects all staff and
volunteers to share this commitment. The successful candidates will
be subject to an enhanced DBS check and satisfactory references
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